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Workshop/Seminar Title 
 

Connections: Children’s Publishing from concept to consumer 
 

Description 
 

A 2 ½ day residential conference providing a rare professional development 
opportunity specifically relating to the trends and challenges of children’s 
publishing: market, category, creative process, costs, marketing and promotion of 
the product, relationships with authors and publishing outcomes.  
 

Presentations and panel discussions will cover the key areas and highlight the 
breadth of the industry.  What is the state of play? How has technology changed 
the way we market to and reach children?  How do we publish, what do we 
publish and can we compete with the digital revolution for children's time and 
attention?  There will be unique opportunities to hear and discuss the issues with 
the leading players in children’s publishing.  
 
Conference starbursts include a discussion of art direction and ‘editing’ from an 
illustrator’s perspective, and hearing an author and publisher discuss the 
complexities of a working relationship. 
 

Spotlight sessions gleaned from conference delegate suggestions will be 
interspersed throughout.  These 10 minute 'colour and movement' sessions will 
feature perspectives and ideas not necessarily covered in the main sessions in 
order to enrich and texture an understanding of the whole process. 
 

Mentored group sessions will form an integral part of the program.  Three groups 
will workshop and discuss in some depth the acquiring and publishing of a 
children’s book – the making and marketing issues.  
 

City, Dates & Times 
 

Sydney only 
11am Wednesday 20 October to Friday 22 October 3.30 pm     
 

Presenters 
 
 

Speakers include: Melina Marchetta, Susannah McFarlane, Dyan Blacklock, 
Andrew Kelly, David Martin, Andrew Berkhut, Natalie Winter, Liz Bray, Shaun 
Symonds, Meredith Drake, Troy Lewis, Zoe Walton, Elissa Baillie. 
 
Mentors include: Maryann Ballantyne, Kristin Gill, Linsay Knight, Liz Bray and 
Susannah McFarlane. 

 

Who should attend? 
 
 

Primarily aimed at middle-level publishing professionals whether in editorial, 
marketing, sales, or design and production. 
You may already work in children’s publishing and welcome the chance to hear 
about commissioning, marketing and editing from some of the best in our 
industry. 
You may be considering a career in children’ publishing or a change of focus, in 
which case this is the perfect mix for you. 
Networking with so many professionals committed to children’s publishing is of 
enormous value to your career, no matter where you are placed in the publishing 
process. 
 

Content  
may/will include 

Content areas: 

¶ The publishing impulse: where does it come from? Including discussion 
of brands and licensing, unsolicited manuscripts, commissioning, market 
opportunities and more… 

¶ From concept to reality: developing the format and specs  

¶ The market: statistics, retail channels, booksellers, education and on-line  

¶ Finance and costings, with a chance to workshop the issues 

¶ The picture book: illustrating children’s books 

¶ Construction and the making of the book 



 

 

 

 

¶ Connecting the book to the reader: key sales, marketing and promotion 
perspectives including social media marketing. 

Mentored group sessions: 

¶ Participants will be split into three groups and their project will unfold 
over the conference.  

¶ Slightly reminiscent of So You Think You Can Dance but without the 
legwarmers, the group will draw their project out of a hat.  

¶ The first draw will tell them the key market target, the second, the 
project and some outline costing details.  

¶ They will then to need to create their publishing concept, develop that 
into a book with outline specs and print run, and outline the key 
marketing drivers and budget.  

¶ Each stage will be presented to the ‘Board’ with a compelling pitch on 
the final day. 

 

Format for the day 
 

A detailed Conference schedule will be available once the program has been 
confirmed. 

 
Investment 

This event is subsidised by the Australian Publishers Association’s Children’s 
Publishing Committee.   

Conference fee for EARLY BIRD BOOKINGS: $430  
This offer ends at 5 pm Monday 6 September, 2010 
 

Full Fee after 6 September: $510 
 

Final registrations required by Friday 17 September, 2010 

  
Venues Sydney only:  

The Hughenden Hotel, Sydney 
14 Queen Street 
Woollahra  NSW  2025 
http://www.thehughenden.com.au/ 
 

Catering All meals and refreshments are included.   
Dietary requirements should be specified on the registration form. 
 

Testimonials from the last 
Children’s Publishing 
Residential 

‘All of the sessions were informative and provided terrific forums for debate and discussion.’ 
 
‘I found the weekend more useful than I had expected because every session focused in details on 
each area of publishing.  The high level of experience of the people who attended the residential 
meant that new ideas could be developed and experience shared.’ 
 
‘The weekend was terrific for a range of reaons (both professional and personal).  I appreciated the 
opportunity to network and recognise the commonalities between large and small publishers.’ 

 
Further information Please contact: Dee Read  dee.read@publishers.asn.au 

APA Office: 02 9281 9788        Dee’s Mobile: 0424 603 251 
 
OR Elizabeth O’Donnell  0420 998 241 [after 10 September] 
 elizabeth.odonnell@publishers.asn.au 
 

TO REGISTER  
 
 

1. Read Cancellation Policy 

 
2. Then register  
 
 

 

Please keep a copy of the Registration Form for your accounts department as the 
Registration form is your TAX INVOICE when paying by EFT or credit card. 

Click here to go straight to cancellation policy before filling in the 
registration form. 
Download TAX INVOICE/REGISTRATION form at 
http://www.publishers.asn.au/training.cfm 
[OR  

¶ Go to the Professional Development page Event Table 

¶ scroll to find workshop 

¶ go to Status column 

¶ click on Booking Now and this will take you to the TAX  
INVOICE/REGISTRATION form.] 

¶ Complete and fax to 02 9281 1073 

¶ or email to dee.read@publishers.asn.au 
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